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1  Write brief notes on: 
 (a) Marketing concept 
 (b) Societal marketing concept 
 (c) Indian marketing environment 
   
2  How do you justify segmentation and targeting as a basis for strategy 

formulation? 
   
3  Write short notes on: 
 (a) Augmented products 
 (b) Differentiated products 
 (c) Potential products 
   
4  Explain the importance of business analysis in new product development. 
   
5  What are the methods of pricing? Explain. 
   
6  What are the advantages and disadvantages in sales force and sales 

agency? 
   
7  Explain the process of integrated marketing communication. 
   
8  Enumerate the role of public relations in direct marketing. 
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